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EDUCATION

ROYAL COLLEGE OF ART LONDON UK + 2014

MA Design Interactions

RHODE ISLAND SCHOOL OF DESIGN PROVIDENCE RI USA - 2005
BFA Furniture Design

EXPERIENCE

URBANIST

MULTIDISCIPLINARY DESIGN CONSULTANT MODERN NATURALISM
. . . WORLDWIDE
Explore the intersections of science, art and technology through color and 2014-PRESENT

material research and experimental storytelling techniques. Bio-forecast based
on scientific/technological research and create relevant design prototypes.

COLOR + MATERIALS DESIGN CONSULTANT PUMA INTERNATIONAL
LONDON UK
Research, design and present relevant color and material stories for 2013

Puma Men’s lifestyle Footwear. Create complete color and material techpacks
and work with development to meet target costs.

COLOR + MATERIALS DESIGNER 11 PUMA NORTH AMERICA
BOSTON MA
Produce trend relevant colors, materials, and patterns for the international 2010-2012

footwear range within the Modern Lifestyle category. Conduct trend based
research for relevant styles, colors, trim, and patterns for the footwear
ranges. Create mood boards and trend analysis based on compiled research
gathered at attended trade shows and during market travel. Use trend
research to select materials (including fabrics and hardware) for the range.
Select and merchandize colors and styles according to DC, distribution, and
retail needs.Travel to Vietnam twice yearly to adjust samples on site. Design
footwear concepts to fulfill specific briefs.

COLOR + MATERIALS DESIGNER | PUMA NORTH AMERICA
BOSTON MA
Produce trend relevant colors, materials and graphics for the Women’s 2007-2010

Lifestyle Footwear range. Select and execute new material and graphic stories
seasonally to refresh and re-invigorate key footwear styles. Work with
creative director to create seasonal color palettes and manage alignment with
women’s apparel styles. Market travel seasonally to targeted markets to gain
consumer insights. Create presentations and reports to share trend and color
research within team. Coordinate closely with Development to update cads and
meet targets cost. Travel to Taiwan quarterly for on site sample reviews and
adjustments. Design and develop several footwear concepts.

DESIGN DIRECTOR URBANIST
NEW DELHI INDIA
Develop brand identity through creation of market-specific furniture concepts, 2004-2006

advertisements, and visual merchandising and retail design of the company’s
first Flagship showroom.Collaborate with the company directors to develop and
price top to bottom contract projects ranging from private residences to retail
interiors and corporate offices. Experience in the factory to build initial design
prototypes with carpenters and then to oversee pre-production of all new
products launched in 2005/2006.



